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ABSTRACT

Korean Pop, also known as K-pop, is currently very popular in Indonesia, especially among teenagers
and early adults. Being a fan can fulfill the need for entertainment that can bring motivation and
happiness. However, in reality, many K-pop fans who initially only admire turn into a cult or celebrity
worship. The purpose of this study is to describe celebrity worship in K-pop fans. The approach used
is qualitative-phenomenology. The participants of this study consisted of four K-pop fans who were
taken purposively. The results showed that fans follow celebrities as part of entertainment
(entertainment-social). Moreover, fans also have deep feelings for celebrities, such as feeling happiness
and sadness over events experienced by celebrities (intense-personal feeling). Fans also have an
obsession with their idols (borderline-phatalogical) which causes daily life to be disrupted. A positive
self-concept, high self-esteem, and critical thinking skills seem to be important to minimize idolization.
In addition, the realization that idols present an idealized version that is not always the same as reality
needs to be instilled, including a love for the nation's culture can also reduce excessive love for foreign
cultures.
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Introduction

Korean Pop or commonly called K-pop is currently popular in Indonesia, especially
among teenagers and young adults. Developments make it easy for individuals to
communicate and access information from around the world through the internet. The
internet has become a link between idols in South Korea and fans around the world, including
Indonesia. K-pop fans in Indonesia continue to increase every year, even topping the list as
the country with the largest number of K-pop fans in cyberspace in 2022 (CNN Indonesia,
January 2022). This is clear evidence of what is widely known as the Korean Wave.

Korean Wave/Hallyu is a term for the spread of the Korean cultural wave that was first
introduced in China and then expanded to East Asia to Southeast Asia including Indonesia
(Shim, 2006). One of the Korean cultures that gained immense popularity is its pop music
group or commonly referred to as K-pop. K-pop is popular music from South Korea that is
usually performed by a group consisting of four to a dozen members (Indira, Komsiah,
Syaifuddin, 2022).

K-pop stars are not only talented musicians and dancers, but also idols who have
attractive physical characteristics (Sakinah, Hasna & Wayuningsih, 2022). There are several
other reasons why Korean idol groups are so popular these days. One of them is loyal fans.
Over time, K-pop fans feel a sense of kinship through experiences generated by the appeal of
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1dol characters, creating a close bond and increasing the sense of intimacy between fans and
their idols (Perbawani & Nuralin, 2021).

This excessive admiration refers to a fan's attachment to an admired artist figure or
commonly referred to as Celebrity Worship. Celebrity worship is a form of closeness to
celebrities that leads to dysfunctional behavior (Rojek, 2012). There are three aspects that can
be described as celebrity worship. First, entertainment-social, which is the motivation
underlying fans' active search for celebrities. Fans are attracted to celebrity idols because of
their ability to entertain and attract attention. Second, intense-personal, which is a very strong
feeling towards the idol. Fans have intense and compulsive feelings for everything related to
the favored 1dol. Third, borderline-pathalogical, which is a fan who is willing to do anything
for his idol, including doing illegal things and is considered to reflect a person's catalogical
social (Maltby, Day, McCutcheon, Horan & Ashe (2006).

Celebrity worship begins during adolescence and increases during adulthood
(McCutcheon, Lange, & Houran, 2002). According to Liu (2013) adolescents often
experience uncertainty and confusion about new roles and will identify with adults or idols
who can help them find information to shape their identity. According to Stever (2011)
celebrity worship is practiced by adolescents as part of the developmental process to gain a
sense of identity necessary for the purpose of building intimate relationships with others.

A fan is someone who fully supports their idol, but potentially has excessive love for the
1dol by showing aggressive behavior. Fans like this have extraordinary loyalty, attachment
and even love for their idols and are even willing to carry out something they like to the
extreme, they are commonly referred to as fanatical fans. Regina (in Perbawani & Nuralin,
2021) states that fanatical fans have a strong bond with their idols like an interpersonal
relationship which is closely related to the concept of self-identity as a form of emotional
behavior.

According to research by Gumelar, Almaida, and Laksmiwati (2021) physical
appearance is one of the important assessments in the world of the South Korean
entertainment industry. Fans start by liking K-pop visuals and songs, learning more about the
groups that sing the songs, and digging up personal information on the members. According
to Ayu and Astiti (2020) K-pop fans dig up information about the idols they like through
social media platforms such as twitter, snapchat, instagram or through print media such as
teen magazines. Fans discuss their idols and exchange information with other fellow fans.
Efathania and Aisyah's (2019) research shows that the amount of time spent accessing social
networks is related to celebrity worship. The more time spent accessing social networks, the
higher the level of celebrity worship. Based on the results of the Kumparan survey, 56% of K-
pop fans spend 1-5 hours surfing social media to find out all information about K-pop idols.
As many as 28% of fans spend more than 6 hours on the internet to watch various activities
of the idol (Kumparan, January 2017).

According to Maryam (2016) celebrity worship behavior can have a negative impact on
low mental health, such as anxiety, decreased self-esteem, stalking, depression and other
extreme behaviors. Similar to previous research conducted by Sansone and Sansone (2014),
individuals who experience high celebrity worship tend to have poor mental health related to
psychological illnesses such as compulsive buying, low self-control, stalking behavior,
addiction or even criminality. Fans who are obsessed with their idols are willing to do
anything to meet or contribute to their idols' careers as a form of support.
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Celebrity worship is not only seen from how much fans love K-pop idols but also from
social media. The fanaticism behavior that many K-pop fans do is aggressive behavior.
Common aggressive behavior is attacking each other with malicious criticism with different
fans on social media. In addition, another aggressive behavior is making fun of other artists
or figures who are considered disrespectful to their idols (Febriany, Santi & Ananta, 2022).

These cases of celebrity worship are only some forms of celebrity worship. This study
aims to find out celebrity worship in Indonesian K-pop fans, factors, and impacts.

Methods
This research was conducted using a qualitative-phenomenological approach involving
4 participants who are K-Pop fans. Data were collected by in-depth interviews and then
analyzed in several stages, namely coding, grouping of theme units, and interpretation. In
terms of data validity, researchers used triangulation of data sources, namely from the closest
people who know the participants well (significant others).

Results

This study focuses on celebrity worship in K-pop fans. There are 4 participants in this
study. Participant 1 (MA) is a 25-year-old woman and has been a K-pop fan for 6 years.
Participant 2 (LP) is a 30-year-old woman and has been a K-pop fan for 15 years. Participant
3 (BK) is a 24-year-old male and has been a K-pop fan for 10 years. Participant 4 (WY) is a
24-year-old woman and has been a K-pop fan for 7 years. Based on the results of interviews
with the four K-pop fan participants, the researcher presents an overview of celebrity worship,
influencing factors, and its impact.

First Partisipant (MA)

Participant MA was first introduced to K-pop in 2009, when he was in elementary
school. The reason participants like K-pop is because they follow their friends who are also
K-pop fans. In addition, the lack of impressive boy bands or girl bands in Indonesia makes K-
pop more attractive according to MA participants. Participants feel that K-pop idols are an
important part of their lives. Participants are willing to sacrifice time and money to support
their K-pop idols without feeling a loss. Participants also believe that they are loved and saved
by K-pop idols. Participants appreciate the effort that K-pop idols make to fans so participants
expect the same in their personal relationships. For participants, K-pop helped to increase
positive self-perception.

Second Partisipant (LP)

Participant LP became familiar with K-pop in 2009. At the beginning of liking K-pop,
participants were attracted by the visuals of idols who felt in accordance with the participants'
tastes in style and appearance. Participants actively seek the latest information about their
idols through social media or in fan communities. Participants have a drive to keep updating
and completing their collection of K-pop items.

Participants are also often involved in conflicts in online media to defend their K-pop
idols. In addition, participants also follow illegal accounts to get personal information about
their idols. There is a feeling of similarity between participants and their idols in terms of
interests or personal experiences. The hard work that K-pop idols do makes participants not
only interested but also a source of inspiration to develop themselves. Participants feel that
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the positive values displayed by K-pop idols can be carried out in real life, especially in
choosing a partner.

Social media and streaming applications become a bridge for participants to deepen
their engagement with their idols. In fact, participants can spend all day just looking for
information about their 1dols on the internet. The collaboration between K-pop idols and big
brands increases the status and image of idols in the eyes of participants. This makes
participants become extravagant and the extravagance is considered a self-reward.

Third Partisipant (BK)

Participants' interest in K-pop idols is influenced by visual appearance. The
characteristics of K-pop music fulfill participants' needs and preferences. In addition,
participants are also attracted to the performance and professionalism of K-pop idols.
Participants feel that their relationship with K-pop idols has become an important part of their
lives.

Participants also have a high interest in wearing the same clothes as those worn by K-
pop idols. Participants try to imitate or own things related to their idols' lives. Participants
often think about their idols, not only thinking about idols in general but also imagining
specific activities that their idols might do. Not only that, participants also involve themselves
in conflicts with other fans to defend their idols due to criticism or attacks.

Live broadcasts conducted by K-pop idols strengthen the emotional bond between
participants and their idols. Through online media, participants have the opportunity to
interact directly with their idols. Participants spend 7-9 hours surfing social media to find the
latest information about their idols. Through idolization, participants feel more confident and
less insecure because K-pop is where their happiness lies.

Fourth Partisipant (WY)

Participant WY liked the genre of K-pop songs and enjoyed the performances given by
K-pop idols on stage. In addition, participants are also attracted to the romantic attitude of
K-pop idols and have fantasies of being in a relationship with their idols. There is a strong
relationship between participants and their idols, because participants identify themselves as
having the same personality.

This strong relationship makes WY participants not want their idols to have partners
because WY participants feel they will lose interest and feel disturbed. Her idol's work is able
to express the feelings and problems that participants face, creating a strong emotional bond.
Participants also collect and interact with items related to K-pop idols because they provide
satisfaction for participants. As a result of this, participants often spend money to buy items
related to K-pop.

Celebrity Worship in K-pop Fans

The physical appeal of K-pop creates a strong sense of admiration. But not only that,
interest in the Korean entertainment industry also occurs because the unique song genres and
stage performances accompanied by elaborate choreography attract fans and provide a
different experience compared to local music. In addition, participants described idols as
perfect partners, showing that idols are not only valued for their work and talent, but also
portrayed as ideal figures that represent participants' hopes and dreams. This idealized image
strengthens emotional attachment and makes fans feel closer to their idols.
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Based on the findings in the field, participants perceived K-pop idols as people close to
them. Media exposure provides wide access to idols' lives. Fans seem to know everything
about their idols through the media. Fans feel like they really recognize their idols from the
idols' backgrounds, hobbies, and personalities because their experiences through these media
are perceived as real relationships. This illusion of experiencing face-to-face interaction with
celebrity characters in a spectacle can lead to a phenomenon called parasocial relationships.

Task attraction experienced by participants includes a sense of admiration for the
dedication and hard work their idol has put in to achieve success. An individual will consider
the role of accepting, rejecting or interpreting parasocial interactions with media personas
after the program ends. The existence of this connection makes an individual feel good about
interacting with their fav idol personality.

Participants often see themselves in the celebrities they idolize. Participants consider
their idols to reflect their own feelings, principles, or personal experiences which are included
in identification attraction. Furthermore, the romantic attraction aspect experienced by
participants in this research is in the form of feeling close to their idols. Fans not only imagine
communicating directly with their idols, but also dream of themselves as their idols' partners
and raise their expectations of real-world partners.

The impact of celebrity worship found in the software 1s divided into two types, namely
positive and negative impacts. The positive impact is that the emotional support provided by
1dols provides comfort, overcomes loneliness, and helps fans face difficult times. The success
achieved by idols as a result of hard work, perseverance, and dedication is also a source of
inspiration for fans. Fans who idolize feel motivated to pursue their own dreams and goals
with the same passion.

In this study, it was also found that the idolization carried out by participants had a
positive impact on increasing self-esteem. Celebrity worship can increase participants' self-
esteem through identification with 1dols, sources of inspiration, emotional support,
recognition and acceptance in the community, achievement through fan activities, and good
role models.

Discussions

Intense-personal feeling in celebrity worship makes fans feel a personal connection with
the idol. Fans feel like they can communicate with the idol interpersonally (Nata et al., 2022).
This connection is also found in participants who feel a strong bond, which is not easy to
explain. The presence of an idol figure in the participant's life provides a sense of comfort and
a feeling that they are loved and appreciated. In addition, participants described the idol figure
as the perfect figure to be a partner, showing that the idol is not only appreciated for work and
talent, but also described as an ideal figure who represents the hopes and dreams of
participants. This idealized image strengthens emotional attachment and makes fans feel
closer to their idols.

The above shows that the sense of being loved and the image of an idol as an ideal figure
is the result of a sense of closeness or intimacy built with an idol, despite the fact that the
relationship is one-way or referred to as a parasocial relationship. Erikson (1968) explains that
intimacy can occur due to the presence or absence of social contact. Erikson argued that if an
early adult cannot make personal commitments to others, then they will be isolated and
fixated on their own activities and thoughts (self-absorb) (Papalia, Old & Feldman, 2009).
This situation occurs in participants where participants experience the inability to build
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intimacy so that it makes them fixate on their activities and thoughts, namely by continuing
to 1dolize.

Failure to achieve intimacy in participants can be seen with expectations with the
criteria possessed in the idol figure. Idols create standards that are difficult to achieve by real
partners. This causes dissatisfaction in the relationship because the real partner cannot meet
these standards. The results of this study are in line with Alwisol's (2014) opinion that when
the need for love and belonging cannot be fulfilled, it is not due to frustration as a result of
social encouragement, but rather due to the absence of psychological intimacy with others as
happened to BK participants who prioritized BTS over personal relationships.

In the theoretical model that does not consider relational variables, the relationship in
the form of the fan's perceived closeness to the idol fails to be considered. This is because this
theoretical model does not consider the possible importance of an early adult individual's
perception that he and his idol share the same emotions, connections, intimacy, or bonds. In
line with the results of Boon and Lomore's (2001) research, it shows that 75% of early
adulthood individuals have a strong attraction to celebrities in their lives, such as pop idols,
movie stars, and so on.

Based on the findings in the field, participants consider K-pop idols as people close to
them. Media exposure provides wide access to idols' lives. Fans seem to know everything
about their idols through the media. Fans feel like they really recognize their idols from the
idols' backgrounds, hobbies, and personalities because their experiences through these media
are perceived as real relationships (Horton & Wohl, 1956). This illusion of experiencing face-
to-face interaction with celebrity characters in a spectacle can lead to a phenomenon called
parasocial relationships (Horton & Wohl, 1956).

According to Sokolova and Kefi (2020), parasocial theory relies on the virtual
relationship that occurs between celebrities and their fans but this relationship is intimated as
a relationship that fans perceive as real. Fans enjoy interpersonal relationships with celebrity
personalities until a very intimate connection is formed. As a result, fans feel that celebrities
are personal friends, family, relatives, or even lovers (Hung, Chen & Tse, 2011). Parasocial
relationships are thought to start when fans feel that they are friends with celebrities in the
media. Regular contact will increase the accuracy of fans' understanding of media characters
including style, personality, preferences, personal life as well as interpretation and
understanding of the meaning of character behavior (on stage) (Chung & Cho, 2014).

In general, there are factors that influence a person to engage in celebrity worship.
Internal factors are task attraction, identification attraction and romantic attraction (Stever,
2009). Task attraction experienced by participants includes a sense of admiration for the
dedication and hard work done by their idols to achieve success. Through task attraction, fans
can build and strengthen emotional relationships with their idols. Horton and Wohl (1956)
state that accessing images, videos or programs is a form of parasocial relationship role. An
individual will consider the role of accepting, rejecting or interpreting parasocial interactions
with media personas after the program ends. The existence of this connection makes a person
feel happy to interact with their favorite idol personality. Although it seems strange, it turns
out that parasocial relationships are commonplace and are considered an extension of social
relationships in real daily life (Giles, 2002).

Participants often see themselves in the celebrities they idolize. Participants perceived
their idols as reflecting their own personal feelings, principles, or experiences, which falls
under identification attraction. Hoffner and Buchanan (2005) explain that identification can
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mean two things. First, when someone imagines themselves in the character's shoes and feels
the character's experience when watching. Secondly, many researchers have found that this
identification can have an effect beyond the viewing activity that can create a broader impact
on the views and behavior of fans in real life. When a person finds a good and idealized
character image in their favorite celebrity, fans tend to follow and seek information about
them that can be used as a reference in attitudes, behaviors and personalities applied in
everyday life.

Furthermore, the romantic attraction experienced by participants in this research was a
feeling of being close to their idol. Fans not only imagine communicating directly with their
idols, but also dream of themselves as their idol's partner and raise their expectations of
partners in the real world. According to Stever (2013), romantic attraction is the best indicator
of the highest level of fan intensity in a community. This statement is in accordance with the
results of research conducted by Aulia and Qodariah (2018) in the Bandung Army
community, it was found that 29 respondents (90.6%) were in the high category in the
romantic attraction aspect.

Apart from internal factors, external factors, namely the media, play a very important
role as a factor in the celebrity worship phenomenon. The media is the main source of
information for knowing details about idols' personal and professional lives. Based on the
research results, Twitter is a social media that is widely accessed by participants as K-pop
fans. This is in accordance with statistical data from the Indonesian Twitter account which
states that Indonesia is in the first position for the country that uploads the most
conversational tweets about K-pop on Twitter (Kim, 2021). The appearance of idols in
advertising campaigns for well-known brands is also a factor in the emergence of celebrity
worship. . Through marketing, idols can build and maintain strong relationships with fans,
which ultimately strengthens the idol's image and appeal in the eyes of the public.

In this study, it was also found that idolization carried out by participants had a positive
impact on increasing self-esteem. Celebrity worship can increase participants' self-esteem
through identification with idols, sources of inspiration, emotional support, recognition and
acceptance in the community, achievements through fan activities, as well as good examples
and role models. When someone finds a good character image that meets their standards in
a celebrity, fans tend to follow the celebrity and look for information about them to increase
their self-esteem (Jannah, Sari & Fitri, 2023). By focusing on these aspects, fans can utilize
relationships with their idols to build and strengthen their sense of self-confidence and self-
worth. Meanwhile, the negative impacts of celebrity worship are obsessive behavior, conflict
with people around and excessive spending.

Conclusion

Celebrity worship is a phenomenon that starts from simply admiring a celebrity for
entertainment to having an unhealthy obsession with celebrities. At the entertainment-social
level, fans follow celebrities as a form of entertainment. At the intense-personal feeling level,
fans have deeper feelings towards celebrities, such as being able to feel happiness and sadness
over events in the celebrity's life and starting to join communities and collect items related to
the celebrity. At the borderline-phatalogical level, fans have an excessive obsession with the
celebrities they like. The factors that cause someone to experience celebrity worship in this
study are a sense of admiration for the celebrity's talent, personality, lifestyle, need for
identification, media exposure. There are positive and negative impacts of the celebrity
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worship phenomenon. The positive impact of celebrity worship is that it can provide
inspiration, motivation and entertainment for fans. The negative impact is that excessive
idolization causes daily life to become disturbed, especially if it develops into obsession, it can
affect personal relationships and perceptions of reality.

Acknowledgement
Thank you to the participants who were happy to be fully involved in this research.

References

Alwisol. (2014). Psikologi Kepribadian. (14). Universitas Muhammadiyah Malang

Auliya, F., Qodariah, S. (2018). Studi Deskriptif Mengenai Interaksi Parasosial pada Wanita
Dewasa Awal di Komunitas Army Bandung. 4(1). 95-102. Retrieved
form:https://karyailmiah.unisba.ac.id/index.php/psikologi/article/view/9296/pdf.

Ayu, NW.R.S., & Astiti, D.P. (2020). Gambaran Celebrity Worship Pada Penggemar K-pop.
Psikouletin: Buletin Ilmiah Psikologi. 1(3), 203-210. doi: 10.24014/pib.v%vi%i1.9858

Boon, S.D., & Lomore, C.D. (2001). Admirer-Celebrity Relationships Among Young Adult.
Human Communication Research 27(3), 432-465. doi: 10.1111/;.1468-
2958.2001.tb00788.x

Chung, S., & Cho, H. (2014). Parasocial Relationship via Reality TV and Social Media: Its
Implications for Celebrity Endorsement. 25-27. doi:
http://dx.doi.org/10.1145/2602299.2602306

CNN Indonesia. (2022, 26 Januari). Indonesia Jadi Negara dengan K-poper Terbesar di Twitter.
Retrieved from https://www.cnnindonesia.com/hiburan/20220126202028-227-
751687/Indonesia-jadi-negara-dengan-k-poper-terbesar-di-twitter

Efathania, V. N., & Aisyah. (2019). Hubungan Antara Big Five Trait dengan Celebrity Worship
pada Dewasa Muda Penggemar K-pop di Sosial Media. 70(1), 1-16. Retrieved form
https://journal.univpancasila.ac.id/index.php/mindset/article/view/734

Febriany, S. F., Santi, D.E., & Ananta, A. (2022). Agresi verbal di media sosial pada remaja
penggemar K-pop: Bagaimana peran Fanatisme? INNER: Journal of Psychological
Research, 1(4)

Giles, D. C. (2002). Parasocial Interaction: A Review of the Literature and a Model for Future
Research. Media Psychology. 4(3), 279-305. doi:
http://dx.doi.org/10.1207/S1532785XMEP0403_04

Gumelar, A.G., Almaida, R., & Laksmiwati, A.A. (2021). Dinamika psikologis fangirl K-
pop. 9(1), 17-24. doi :10.22219/cognicia.v9i1.15059

Hoftner, C., & Buchanan, M. (2005). Young Adult’s Wishful Identification With Television
Characters: The Role of Perceived Similarity and Character Attributes. Media Psychology, 7(4),

325-351. doi:
http://www.tandfonline.com/action/showCitFormats?doi=10.1207/S1532785XM
EP0704 2

Horton, D., & Richard Wohl, R. (1956). Mass communication and para-social interaction:
Observations on intimacy at a distance. psychiatry, 19(3), 215-229._ doi:

http://www.tandfonline.com/action/showCitFormats?doi=10.1080/00332747.1956
.11023049

447


https://www.cnnindonesia.com/hiburan/20220126202028-227-751687/Indonesia-jadi-negara-dengan-k-poper-terbesar-di-twitter
https://www.cnnindonesia.com/hiburan/20220126202028-227-751687/Indonesia-jadi-negara-dengan-k-poper-terbesar-di-twitter
https://journal.univpancasila.ac.id/index.php/mindset/article/view/734
http://www.tandfonline.com/action/showCitFormats?doi=10.1207/S1532785XMEP0704_2
http://www.tandfonline.com/action/showCitFormats?doi=10.1207/S1532785XMEP0704_2
http://www.tandfonline.com/action/showCitFormats?doi=10.1080/00332747.1956.11023049
http://www.tandfonline.com/action/showCitFormats?doi=10.1080/00332747.1956.11023049

International Conference on Psychology UMBY

Hung, K., Chan, K., & Tse, C.H. (2011). Assesing Celebrity Endorsement Effects in China. Journal
of Advertising Research, 51(4), 6-21. doi: http://dx.doi.org/10.2501/JAR-51-4-608-623
Jannah, M., Sari, N.K., & Fitri, A. (2023). Hubungan Celebrity Worship Dengan Harga Diri

Pada Komunitas Penggemar K-POP. Pinang Masak Nursing Journal, 2(2), 1-13.

Retrieved form: https://online-journal.unja.ac.id/jpima/article/view/30070
Kim, Y. J. (2021, Juli 30). K-pop kembali cetak rekor dengan 7,5 milyar tweet.

Twitter.com.https://blog. Twitter.com/in_id/topics/insights/2021/kpop-kembali-
cetak-rekordengan-7-5-milyar-tweet

Kumparan. (2017, 6 Januari). Fanatisme Fans K-pop: Candu dan Bumbu Remaja. Retrieved
from: https://kumparan.com/kumparank-pop/fanatisme-fans-k-pop-candu-dan-
bumbu-remaja/3

Indira, D., Komsiah, S., & Syaifuddin, S. (2022). Analisis Semiotika Pada Musik Video BTS
Permission To Dance di CD Album. Ikon--Jurnal Ilmiah Ilmu Komunikasi, 27(2), 178-
186.Retrieved form: https://journals.upi-yai.ac.id/index.php

Liu, J. K. (2013). Idol worship, religiosity, and self-esteem among university and secondary
students in Hong Kong. Discovery — SS Student E-journal, Vol.2, 15-28.

Maltby, J., Day, L., McCutcheon, L. E., Houran, J., & Ashe, D. (2006). Extreme celebrity
worship, fantasy proneness and dissociation: Developing the measurement and
understanding of celebrity worship within a clinical personality context. Personality and
individual differences, 40(2), 273-283.

Maryam, Naqiyah., & Dewi. M.S. (2016). Pengaruh Pola Asuh Orang Tua dan Celebity
Worship Terhadap Self-Esteem Remaja Penggemar K-pop di DKI Jakarta, TAZKIYA
Journal Of Psychology, 4(2), 148-162. doi: https://doi.org/10.15408/tazkiya.v4i2.10857

McCutcheon, L. E., Lange, R., & Houran, J. (2002). Conpceptualization and measurement of
celebrity worship. British Journal of  Pyschology, 93(1), 67-87.
doi:http://dx.doi.org/10.1348/000712602162454

McCutcheon, L. E, & Aruguete, M. S. (2021) Is Celebrity Worship Increasing Over Time? Journal
of Studies in  Social and Humanities, 7(1), 66-75. Retrieved form
https;//www.jssshonline.com/

Nata, dkk. (2022). Parasosial Korean Fandom Dan Identitas Diri Di Kalangan Remaja. 8(25).
Retrieved from https://buletin.k-pin.org/index.php/arsip-artikel/1119-parasosial-
korean-fandom-dan-identitas-diri-di-kalangan-remaja

Papalia, D.E., Old, S. W., & Feldman, R. D. (2009). Human Development. (18). McGraw
Hill Learning Solutions, The McGraw Hill Companies

Perbawani, P.S., & Nuralin, A.J. (2021). Hubungan Parasosial dan Perilaku Loyalitas Fans
dalam Fandom KPop di Indonesia. Jurnal Lontar, 9(1), 42-54. Retrieved form https://e-
jurnal.lppmunsera.org/index.php

Rojek, C. (2012). Fame attack : the inflation of celebrity and its consequences. (1). London:
Bloomsbury Academic.

Sakinah, R. N., Hasna, S., & Wahyuningsih, Y. (2022). Pengaruh positif fenomena K-Pop
terhadap karakter generasi muda di indonesia. Journal on Education, 5(1), 735-745.
Retrieved form http://jonedu.org/index.php/joe

Sansone, R. A., & Sansone, L. A., (2018). I'am Your Number One Fan. New York:
Bloomsburry Publishing Inc.

Shim, D. (2006). Hybridity and the Rise of Korean Popular Culture in Asia Media, Culture and
Society. 28(1). 25-44. Dot: http://dx.doi.org/10.1177/0163443706059278

448


https://kumparan.com/kumparank-pop/fanatisme-fans-k-pop-candu-dan-bumbu-remaja/3
https://kumparan.com/kumparank-pop/fanatisme-fans-k-pop-candu-dan-bumbu-remaja/3
https://journals.upi-yai.ac.id/index.php
https://doi.org/10.15408/tazkiya.v4i2.10857
http://dx.doi.org/10.1348/000712602162454
https://buletin.k-pin.org/index.php/arsip-artikel/1119-parasosial-korean-fandom-dan-identitas-diri-di-kalangan-remaja
https://buletin.k-pin.org/index.php/arsip-artikel/1119-parasosial-korean-fandom-dan-identitas-diri-di-kalangan-remaja
https://e-jurnal.lppmunsera.org/index.php
https://e-jurnal.lppmunsera.org/index.php
http://jonedu.org/index.php/joe
http://dx.doi.org/10.1177/0163443706059278

International Conference on Psychology UMBY

Sokolova, K., & Kefi, H. (2019). Instagram and YouTube bloggers promote it, why should I buy?
How credibility and parasocial interaction influence purchase intentions. Journal of Retailing
and Consumer Service, 53(1), 1-16. doi:
http://dx.doi.org/10.1016/j.jretconser.2019.01.011

Stever, G. S. (2011). an Behavior and Lifespan Development Theory: Explaining Para-
social and Social Attachment to Celebrities. Journal of Adult Development 18, 1-7.

449


http://dx.doi.org/10.1016/j.jretconser.2019.01.011

